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Abstract: Organic Agricultural Products Selling website will 

provide a facility for farmers to sell their farm fresh organic 

products directly to the end users. Farmers can register and get 

authorized by admin to farmer’s portal. Also, they can add their 

product details on portal and current price of that product will get 

fetched from central market of metropolitan city like Pune, 

Mumbai, Delhi.  Customer will be able to contact directly to the 

Farmers and able to rate of products. In that the project website 

are totally useful for the farmer’s and also customer. Increasing 

demand of farm products led farmers to use of chemical 

fertilizers/insecticides/pesticides and other chemical medicines to 

increase the production. 

 

Keywords: Organic agricultural products, APMC, Online food 

delivery. 

1. Introduction 

Farm direct marketing involves selling organic agriculture 

product from the farm directly to customers. Often, the farmer 

receives a price similar to what the marketed grocery store 

charges. This method of marketing is more entrepreneurial or 

business-like than wholesale marketing. In a manner of 

speaking, the farmer using this method grows a “product” more 

than a crop. The opportunity to interact with growers is one of 

the reasons consumers like to purchase this way. The 

experience of the purchase of is often part of the product.  As 

India is a country where more than 65% population is 

dependent on Agriculture and Agriculture related jobs. 

Maharashtra state government is working out changes in the 

Agricultural Produce Marketing Committee (APMC) Act.   

Here Organic Agricultural Product Selling Portal come to solve 

the problem. OAPSP will deal with issues in existing system 

and make their life easier.  

Below are advantages to farm direct marketing:  

 Since small quantities of farm products can be sold, 

small farm producers can participate.  

 The farmer sets the price of product or is more control 

of the price of the product.  

 Good products and services sense can get attractive 

prices and therefore, small farms can be profitable 

amount.  

 Payment is usually immediately.  

 In addition, farmers receive instant feedback from 

customers on products.  

 The farmer can improve his/her business through this  

 

input and feedback of any product increase farm 

profitability. 

2. Objectives of the Study 

 This study is limited to online organic    agricultural products 

and its comparison with Indian farmers and the businessman. 

The main objectives are: 

1. To explore the organic agricultural products at an all 

over India.  

2. To investigate the trends of online organic agricultural 

products usage in India is more popular. 

3. To analyze the online export of organic agricultural 

products from India. 

4. To compare the production of organic agricultural 

products in other countries. 

5. To predict future demands and their fulfilment 

strategies in India. 

3. Research Methodology 

This case study of the product is developed on the basis of 

secondary data. Published sources are taken into consideration 

for the analysis of the data. The information about the organic 

agricultural products and its farming practices in India and 

abroad is collected. The method for an Online organic product 

selling system is based on the farmer‘s farm product for directly 

marketed in the market. In that research of methodology of 

agricultural product based on agriculture farming products. 

4. Result and Discussion 

In that the Online Organic Agriculture product selling 

website are very useful for the farmers and also end user. In 

India Indian traditional farmers possess a deep insight based on 

their knowledge, extensive observation, perseverance and 

practices for maintaining soil fertility, the progress in organic 

agriculture is quite commendable. In discussion of that product 

for the farmer can easily export the product in market or home 

to home to end user. The product quality are good or bad are 

suggestion or compliant from the feedback form.  This way of 

marketing the product are marketed easily.  

5. Conclusion 

 Online Organic agriculture product supports to sustain 
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economic condition of farmer better system and cycles. It also 

enhances and sustains the health of soil, human, animals, plants, 

and planet. With regard to the growth of organic products the 

main organic products which have been produced in India are 

basmati rice, fruits, oilseeds, sugarcane, pulses, dry fruits, 

vegetables, seeds, ketchups etc. Madhya Pradesh, Himachal 

Pradesh, Rajasthan and Maharashtra in India are popularly 

known for the highest amount of production of organic 

products. Growing awareness towards environmental issues, 

health consciousness, leading a healthy lifestyle, is mainly 

responsible for the higher demand for organic agricultural 

products. The attractive market and high profit margin have 

motivated many farmers to venture into organic farming. The 

highest amount of organic basmati, organic spices, and organic 

herbs are produced by Indian farmers and started earning 

profits.  
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